PEARS Program Indirect Activities Module
General Information 
1. Title:* _________________________________________________________________
2. Intervention Name:* _____________________________________________________
Choose the statewide intervention or initiative most related to this activity. Please contact your organization's administrator if your intervention isn't in this list.

	Intervention Name:
· After/Before School Programs
· Early Care & Education 
· Faith/Places of Worship 
· Farmers Markets
· Food Distribution
· Health Care Services
· Mass-media
· Learning Sites (other)
· Places People Play 
· Places to Eat
· Residential Sites
· Schools
· Senior Services
· Stores
· Worksites & Related 
· Other, please specify



3. Unit:* ____________________________________________________________________         
                           In which unit does this activity primarily take place?

4. Activity Date Range:* 
Specify the approximate overall start and end dates for this activity.
Start Date: __________________________        End Date: _________________________
 Intervention Channels and Reach
5. Indirect education can occur through a variety of channels with different audiences and reach. Please specify all channels used for this activity using the table below:

	Intervention Channel*
	Site
	Estimated # of unique individuals reached*
	Estimated # of new individuals reached*
	Source of reach data*

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	



Note: Estimated number of individuals not reached by a corresponding Program Activity, PSE Site Activity, or Social Marketing campaign. Should be less than or equal to the total # of individuals reached.
	Intervention Channel:
· Articles
· Billboards, bus/van wraps, or other signage
· Calendars
· Community events/fairs – in which participated
· Community events/fairs – only sponsored
· Electronic materials (e.g. email and electronic newsletters or mailings/text messaging)
· Fact sheet
· Hard copy materials (e.g. fact sheets, flyers, pamphlets, activity books, posters, banners, postcards, recipe cards, or newsletters for mailings)
· Journal article
· Nutrition education reinforcement items (e.g. pens, pencils, wallet reference cards, magnets, door hangers, and cups with nutrition messages)
· Other, please specify
· Point-of-sale or distribution signage (e.g. display or window clings in retail stores)
· Radio interview
· Radio public service announcement
· Social media (e.g. Facebook, Twitter, Pinterest, and blogs)
· Software application 
· Television interview
· TB public service announcements
· Videos (includes DC, DVD, and online video sites like YouTube)
· Websites



	Source of Data:
· Commercial Market Data
· Survey of Target Audience
· Visual Estimate
· Other (Please specify other source of reach data): ______________________








Mark as Complete
Once you are finished reporting information related to this multi-sector partnership / coalition for the current reporting year of October 1, 2017 - September 30, 2018, please click below to mark this record as complete.
Marking an indirect activity as complete means the information reported is ready for review and inclusion in organizational impact statements. Note that you can un-do this action and make edits until the end of the current reporting period.

6. Are you sure you want to mark this indirect activity as complete?
[bookmark: _GoBack]☐ Mark as Complete
2

